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Would you send your child out into a minefield?

Take a look at the leaflet. This was put into Newspapers and magazines to attract donations from the public. It is designed so that on the first page you see the boy in the minefield. It then opens up to the red page and the picture of the Iraqi boy. In the middle is the page on MAG and its work, and the donation form.

How can language be used to influence and persuade…?

Look at each page of the leaflet in turn, and comment on the message that is being put across on each one. Try and look at the language being used only.

· Does the leaflet present an unbiased picture? Why do you think this?

· Have the designers used any words in particular for their emotive meaning? 

· Make a list of those with negative connotations and those that are more positive. How have they influenced your view of a) conflict, b) landmine use, and c) MAG?

· Can you interpret the meanings in any other way?

A picture tells a thousand words…

Photography is an art form, and if we think of art as a means of communication:

· What is the photographer trying to convey with his pictures? How is this message conveyed?

· If the pictures were taken separately from the text would they have the same meaning?

In general:

· Have the designers used other methods to influence a specific response in the readers?

· Is there a specific consumer group that would be more affected by the leaflet?

· What knowledge have you gained from reading this leaflet?

· Do you feel that you have been told enough to convince you to donate to the organisation?  
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